Annex 9e: Agency ratings of usefulness of consultation program

Rating
Not Don't
Emerging agencies 1 2 3 4 5 6 7 | Applicable | Know | Total
Number of emerging
agencies giving this rating 0 1 0 0 1 2 1 0 0 5
Percentage of emerging
agencies =5 0% | 20% | 0% | 0% | 20% | 40% | 20% 0% 0% | 100%
Average score of emerging
agencies 5.20
Rating
Not Don't
Established agencies 1 2 3 4 5 6 7 | Applicable | Know | Total
Number of established
agencies giving this rating 0 1 1 0 0 0 1 0 0 3
Percentage of
established agencies = 3 0% [33% [33% | 0% | 0% | 0% | 33% 0% 0% | 100%
Average score of
established agencies 4.00
Rating
Not Don't
All agencies 1 2 3 4 5 6 7 | Applicable | Know | Total
Number of agencies giving
this rating 0 2 1 0 1 2 2 0 0 8
Percentage of all agencies =
8 0% | 0% |[12% | 0% | 12% | 25% | 25% 0% 0% | 100%
Average score of all
agencies 4.75
Summary: Agency ratings of usefulness of consultation program
Low Medium High Average
usefulness | usefulness | usefulness No usefulness
(1-2) (3-5) (6-7) response | Total | score out of 7
Emerging agencies 1 1 3 0 5 5.20
% of emerging agencies
responding =5 20% 20% 60% 0% 100%
Established agencies 1 1 1 0 3 4.00
% of established
agencies responding = 3 33% 33% 33% 0% 100%
All agencies 2 2 4 0 8 4.75
% of all agencies
responding = 8 25% 25% 50% 0% 100%
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Annex 9f: Reasons for lack of participation in partnership programs

Emerging agencies = 35

Established agencies = 17

All agencies = 52

% all % of those % all

. . Number | emerging | notusing | Number e_stab- % of'thoie Number % aI_I % of'thoie
Did not use partnership . - lished not using =14 agencies | notusing =44
program - why? agencies =30 agencies
Case handlers not aware 14 40% 47% 2 12% 14% 16 31% 36%
Language 5 14% 17% 0 0% 0% 5 10% 11%
Confidentiality concerns 7 20% 23% 0 0% 0% 7 13% 16%
Difficult to get internal
approval 2 6% 7% 0 0% 0% 2 4% 5%
Email not adequate 4 11% 13% 0 0% 0% 4 8% 9%
Contrary to agency culture 2 6% 7% 0 0% 0% 2 4% 5%
New agency 1 3% 3% 0 0% 0% 1 2% 2%
Not applicable 1 3% 3% 0 0% 0% 1 2% 2%
Did not answer 1 3% 3% 3 18% 21% 4 8% 9%
Donor country in program 1 3% 3% 4 24% 29% 5 10% 11%
Involved in ECN 2 6% 7% 0 0% 0% 2 4% 5%
No need 2 6% 7% 1 6% 7% 3 6% 7%
Lack of human resources 1 3% 3% 0 0% 0% 1 2% 2%
Not yet been asked 0 0% 0% 1 6% 7% 1 2% 2%
Lack of resources 0 0% 0% 2 12% 14% 2 4% 5%
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Annex 99: Reasons for lack of participation in consultation programs

Emerging agencies = 35

Established agencies =17

All agencies =52

% of those % of those % of those

: ; % all not using & % all not using & not using &
Pidinotuse ﬁogsultatlon Number | emerging who Number | established who Number a (Z)n?;liles who
ORI = nhfs agencies | answered = agencies answered = 9 answered =

23 9 32

Case handlers not aware 11 31% 48% 1 6% 11% 12 23% 38%
Language 3 9% 13% 1 6% 11% 4 8% 13%
Confidentiality concerns 6 17% 26% 0 0% 0% 6 12% 19%
Difficult to get internal
approval 1 3% 4% 0 0% 0% 1 2% 3%
Email not adequate 4 11% 17% 0 0% 0% 4 8% 13%
Contrary to agency culture 1 3% 4% 0 0% 0% 1 2% 3%
New agency 1 3% 4% 0 0% 0% 1 2% 3%
Not applicable 0 0% 0% 0 0% 0% 0 0% 0%
Did not answer 7 20% 30% 5 29% 56% 12 23% 38%
Donor country in program 0 0% 0% 2 12% 22% 2 4% 6%
Involved in ECN 2 6% 9% 0 0% 0% 2 4% 6%
Sufficient expertise 2 6% 9% 1 6% 11% 3 6% 9%
Lack of human resources 0 0% 0% 0 0% 0% 0 0% 0%
Not yet been asked 0 0% 0% 1 6% 11% 1 2% 3%
Lack of resources 2 6% 9% 2 12% 22% 4 8% 13%
Discomfort revealing
inadequate knowledge 0 0% 0% 0 0% 0% 0 0% 0%
Discomfort discussing case
with unknown person 3 9% 13% 0 0% 0% 3 6% 9%
Concern with taking another
agency's time 3 9% 13% 0 0% 0% 3 6% 9%
Have relationships already
with other agencies 0 0% 0% 2 12% 22% 2 1% 6%
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ANNEX 10: STATISTICS FOR SECTION 7 — ATTENDANCE AT THE ICN

ANNUAL CONFERENCE

Annex 10a: Attendance at 2007 Annual Conference as reported by agencies

Number
Don't | Did Not of % of total

Yes No Know [ Answer | Total | delegates | delegates
Emerging
agencies 28 6 0 1 35 69 53%
% Emerging
agencies 80% 17% 0% 3% 100%
Established
agencies 16 1 0 0 17 60 47%
% Established
agencies 94% 6% 0% 0% 100%
All agencies 44 7 0 1 52 129 100%
% Combined 85% 13% 0% 2% 100%

Annex 10b: Data table for Table 22 — How agencies found out about 2007 Annual

Conference

Table 22 How agencies found out about 2007 Annual Conference

Oemerging agencies

@ established agencies

O all agencies

70
60
50 -
40
30 -
20
10 - .
0 i
Working Group Website ICN invitation Zggffgg?]lé:l
Oemerging agencies 46 19 46 4
Ml established agencies 60 33 13 7
Oall agencies 51 24 34 5
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Annex 10c: How did agencies find out about the 2007 ICN Annual Conference?

Sources of Websi Working ICN A.t Did Not | Did not Par.ticipant Ageney Involv.e- SIE

. , ebsite L previous in El was ment in Group Other

information Group | invitation Answer | attend : :
conference Salvador | organiser ICN Meetings

Emerging

agencies 5 12 12 1 2 7 1 1 0 0 0

% Emerging

agencies 14% 34% 34% 3% 6% 20% 3% 3% 0% 0% 0%

% of those

attending = 28 18% 43% 43% 4% 7% 25% 4% 4% 0% 0% 0%

% of those

attending who

answered = 28-

2 =26 19% 46% 46% 4% 8% 27% 4% 4% 0% 0% 0%

Established

agencies 5 9 2 1 1 1 0 0 1 3 1

% Established

agencies 29% 53% 12% 6% 6% 6% 0% 0% 6% 18% 6%

% of those

attending = 16 31% 56% 13% 6% 6% 6% 0% 0% 6% 19% 6%

% of those not

using and who

answered = 16 -

1=15 33% 60% 13% 7% 7% 7% 0% 0% 7% 20% 7%

All agencies 10 21 14 2 3 8 1 1 1 3

% All agencies 19% 40% 27% 4% 6% 15% 2% 2% 2% 6% 0%

% of those

attending = 44 23% 48% 32% 5% 7% 18% 2% 2% 2% 7% 0%

% of those

attending and

who answered

=41 24% 51% 34% 5% 7% 20% 2% 2% 2% 7% 0%
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FUNDING OF ATTENDANCE

Annex 10d: How agency attendance was financed

Sources of funding

Own agency
budget

Govt
funds

ICN
funds

Other
donor

Emerging agencies who
attended = 28

20

% of those attending

71%

7%

25%

21%

Established agencies who
attended = 16

16

% of those attending

100%

0%

0%

0%

All agencies who attended
=44

36

2

7

5%

16%

% of those attending 82%

14%

Note: Some agencies were funded by more than one financial source

Annex 10e: Did agencies apply for funding?

Did agency apply for funding?

Total
attending

Yes

No

Emerging agencies who attended

28

12

16

% Emerging agencies who attended

43%

57%

Established agencies who attended

16

16

% Established agencies who attended

0%

100%

All agencies who attended

44

12

32

% All agencies who attended

27%

73%

Annex 10f: Was funding approved?

Funding application approved for
those attending

Total

Yes

No

Emerging agencies who attended
and applied for funding

12

11

% Emerging agencies who attended
and applied for funding

92%

8%

Established agencies who attended
and applied for funding

% Established agencies who attended
and applied for funding

0%

0%

All agencies who attended and
applied for funding

12

11

% All agencies who attended and
applied for funding

100%

9%
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Annex 10g: To whom did agencies apply for funding?

Total

: .. . USAID | World .
Funding application to ref(lqjl#(ej?;[]lgg Govt ICN CLERP Bank IDB IDRC Unspecified
Emerging agencies who attended
and applied for funding 12 1 8 1 2 1 1 1
% Emerging agencies who attended
and applied for funding 8% 67% 8% 17% 8% 8% 8%
Established agencies who attended
and applied for funding 0 0 0 0 0 0 0 0
% Established agencies who
attended and applied for funding 0% 0% 0% 0% 0% 0% 0%
All agencies who attended and
applied for funding 12 1 8 1 2 1 1 1
% All agencies who attended and
applied for funding 9% 73% 9% 18% 9% 9% 9%
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AGENCIES THAT DID NOT ATTEND

Annex 10h: Reasons agencies did not attend 2007 ICN Annual Conference

Did not
Why did know Not No one New Nomen-
agency not Lack of about useful | available Visa Did not agency | clature
attend? funding | conference | forus |to attend | problems | wantto | Language | 2008 | changed
Emerging
agencies 3 1 0 1 1 0 0 1 1
% of emerging
agencies that did
not attend = 6 50% 17% 0% 17% 17% 0% 0% 17% 17%
Established
agencies 0 0 0 1 0 0 0 0 0
% of established
agencies that did
not attend =1 0% 0% 0% 100% 0% 0% 0% 0% 0%
All agencies 3 1 0 2 1 0 0 1 1
% of all agencies
that did not
attend =7 43% 14% 0% 29% 14% 0% 0% 14% 14%

Note: Some agencies cited more than one reason for not attending
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Annex 10i: Did agencies unable to attend the 2007 Annual Conference apply for
funding to do so?

Did agency apply for funding? Yes No
Emerging agencies 2 4
% of emerging agencies that did

not attend = 6 33% 67%
Established agencies 0 1
% of established agencies that did

not attend =1 0% 100%
All agencies 2 5
% of all agencies that did not

attend =7 29% 71%

Annex 10j: Who were funding applications made to?

Funding application to ICN Govt
Emerging agencies who did not attend 2 1
% of emerging agencies that did not attend

and applied for funding = 2 100% 50%
Established agencies who did not attend 0 0
% of established agencies that did not

attend and applied for funding = 0 0% 0%
All agencies who did not attend 2 1
% of all agencies that did not attend and

applied for funding = 2 100% 50%

Annex 10k: If agencies applied for funding, were they successful?

: . Did Not
Funding application successful? Yes No Answer
Emerging agencies 0 0 2
% of emerging agencies that did not attend
and applied for funding = 2 0% 0% 100%
Established agencies 0 0 0
% of established agencies that did not
attend and applied for funding = 0 0% 0% 0%
All agencies 0 0 2
% of all agencies 0% 0% 100%
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SUPPORT FOR 2008 ANNUAL CONFERENCE, KYOTO

Annex 10I: Support required to attend 2008 Annual Conference

. . Help with travel & : More_ o :

Financial : information | Invitations Did not
Type of support accommodation o

support arrangements about in time answer

9 conference

Emerging agencies 16 13 7 8 9
% Emerging agencies = 35 46% 38% 21% 24% 26%
% Emerging agencies that answered =
35-9=26 62% 50% 27% 31%
Established agencies 0 0 1 0 16
% Established agencies = 17 0% 0% 6% 0% 94%
% Established agencies that answered =
17-16=1 0% 0% 100% 0%
All agencies 16 13 8 8 25
% All agencies = 52 31% 25% 15% 15% 48%
% Combined agencies that answered =
52 - 25 =27 59% 48% 30% 30%
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ANNEX 11: STATISTICS FOR SECTION 8 — USE OF THE WEBSITE

Annex 1la: Frequency of agency use of website

Once a A few
month | timesa | Oncea Did Not
How often do you use it? or less month week | Frequently | Answer | Total
All agencies who answered 3 4 3 3 4 17
% of total respondents = 17 18% 24% 18% 18% 24% 100%
% of respondents who
answered the question = 13 23% 31% 23% 23%
A few
South African Competition Not at Hardly | Once a times a Every
Commission all ever week week day Total
Number of staff 9 10 3 5 1 28
% of total staff responding =
28 32% 36% 11% 18% 4% 100%
% of staff who use it = 19 53% 16% 26% 5%
A few
Notat | timesa | Oncea
Combined statistics all month week | Frequently Total
All agencies that answered 0 7 3 3 13
% of all agencies 0% 54% 23% 23% 100%
South African staff 9 10 3 6 28
% of South African staff 32% 36% 11% 21% 100%
Note: Since no format for the data was prescribed, agencies answered differently. The data has
been interpreted to fit certain categories after the fact.
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Annex 11b: Data table for Table 27 — Usefulness of the website

Table 27 Usefulness of ICN website

‘ OAIll agencies B South Africa ‘

60%
50% -
40%
30%
20%
o f J
0% >
Poor Moderate Good Very useful ° no;”use at
O All agencies 14% 21% 57% 7%
B South Africa 0% 11% 39% 18% 32%
Annex 1lc: Usefulness of the website
Very Did Not
How useful is the website? Poor Moderate Good useful Answer | Total
All agencies who answered 2 3 8 1 3 17
% of total respondents = 17 12% 18% 47% 6% 18% 100%
% of respondents who answered
the question = 14 14% 21% 57% 7%
Do not
South African Competition use at
Commission Poor Moderate Good Excellent all Total
Number of staff 0 3 11 5 9 28
% of total staff responding = 28 0% 11% 39% 18% 32% 100%
% of staff who use it =19 0% 16% 58% 26%
Do not
Very use at
Combined statistics Poor Moderate Good useful all Total
All agencies that answered 2 3 8 1 0 14
% of all agencies that answered=
14 14% 21% 57% 7% 0% 100%
South African staff 0 3 11 5 9 28
% of all South African staff = 28 0% 11% 39% 18% 32% 100%

Note: Since no format for the data was prescribed, agencies answered differently. The data has been
interpreted to fit certain categories after the fact.
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Annex 11d: Datatable for Table 28 — Ease of navigation of website

Table 28 Ease of navigation of website

‘ OAIll agencies B South Africa ‘

80%
60% -
40% -
20% -
0% [ T 1
Very difficult Difficult Easy Very easy Do no;I:Jse at
O All agencies 15% 8% 69% 8%
B South Africa 0% 7% 61% 0% 32%
Annex lle: Ease of navigation of the website
How easy is it to navigate Very Very | Did not
the website? difficult | Difficult | Moderate | Easy easy | answer | Total
All agencies who answered 2 1 1 8 1 4 17
% of total respondents = 17 12% 6% 6% 47% 6% 24% 100%
% of respondents who
answered the question = 13 15% 8% 8% 62% 8%
Do not
South African Competition use at Not very Very
Commission all Difficult easy Easy easy | Total
Number of staff 9 0 2 17 0 28
% of total staff responding =
28 32% 0% 7% 61% 0% 100%
% of staff who use it = 19 0% 11% 89% 0%
Do
not
Very Very use
Combined statistics difficult | Difficult Easy easy atall | Total
All agencies that answered 2 1 9 1 0 13
% of all agencies that
answered= 13 15% 8% 69% 8% 0% 100%
South African staff 0 2 17 0 9 28
% of all South African staff =
28 0% 7% 61% 0% 100%

Note: Since no format for the data was prescribed, agencies answered differently. The data has been
interpreted to fit certain categories after the fact.
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Annex 11f: Datatable for Table 29 — Website organisation and logic

Table 29: Website organisation and logic

O South Africa

35%
30% -
25%
20%
15%
10% -
5%
0% I Il d I
Extreme_ywe Well organised Mo ergtey Not organised Do not use at
organised organised all
O South Africa 4% 32% 32% 0% 32%
Annex 11g: Website organisation and logic
Website well organised & Did Not
logical? Yes No Answer Total
All agencies 11 4 2 17
% of all agencies = 17 65% 24% 12% 100%
% of all agencies that
answered = 15 73% 27% 13% 113%
Do
Extremely not
Website well organised & well Well Moderately Not use at
logical? organised | organised | organised | organised all Total
South African Competition
Commission 1 9 9 0 9 28
% of all staff 4% 32% 32% 0% 32% | 100%
% of staff that use the
website 5% 47% 47% 0%
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Annex 11h: Use of website for 2007 Annual Conference preparation

Did your agency access conference documents from the website prior to arrival?

Don't
Yes No Know Total
Emerging agencies who attended 22 5 1 28
% total emerging agencies = 35 63% 14% 3% 80%
% of those attending = 28 79% 18% 4% 100%
Established agencies who attended 15 1 0 16
% total established agencies = 17 88% 6% 0% 94%
% of those attending = 16 94% 6% 0% 100%
All agencies 37 6 1 44
% total combined = 52 71% 12% 2% 85%
% of those attending = 44 84% 14% 2% 100%
If your agency did not access the website, why not?
Didn't
realise No
we No Not web Agency
could time | interested | access | organiser
Emerging agencies who attended
but did not access website =5 4 2 0 0 1
% total emerging agencies 11% 6% 0% 0% 3%
% of those attending but not
accessing =5 80% 40% 0% 0% 20%
Established agencies who
attended but did not access
website =1 0 1 0 0 0
% total established agencies 0% 6% 0% 0% 0%
% of those attending but not
accessing =1 0% 100% 0% 0% 0%
All agencies 4 3 0 0 1
% total combined 8% 6% 0% 0% 2%
% of those attending but not
accessing =5 80% 60% 0% 0% 20%
If your agency did access the website, was it useful?
Yes No Total
Emerging agencies who attended and
accessed website = 22 21 1 22
% of those attending and accessing = 22 95% 5% 100%
Established agencies who attended and
accessed website =15 15 0 15
% of those attending and accessing = 15 100% 0% 100%
All agencies 36 1 37
% of those attending and accessing = 36 97% 3% 100%
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Annex 11g: Data table for Table 30 — Most useful parts of the website

70%

60%

50%

40%

30%

20%

10%

0%

Table 30: Most useful parts of website

Members & their

\IAII agencies E South Africa \

Working Groups & their

Conference information

recommended practices

contacts activities & other similar
documents
OAIl agencies 35% 35% 6% 59%
B South Africa 7% 7% 54%
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ANNEX 12: AGENCY REPORTS ON MOST USEFUL PARTS OF
WEBSITE

% of respondents citing

Feature of website as useful (total = 17)

Document library 47%
ICN members and contact details 35%
Working Groups and their activities 35%
Documents connected with Working Groups, 18%
seminars and conferences

Guidelines and recommended best practices 18%
Homepage 6%
Annual conference information 6%
Current documents 6%
Workshops 6%
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ANNEX 13: AGENCY SUGGESTIONS FOR IMPROVING THE

WEBSITE

Suggested improvement

Details

Date documents

Show when a document was drafted or accepted

Flag revisions to documents

Track revisions to documents and indicate these
on previous versions

Member profile

Give more details about each member, including
a summary of their history and a brief account of
the features of their competition law and policy

Legislation of ICN members

Include members’ legislation, policy and
regulations in their member profile

Update member details

Regularly update member details

List members by country

List members by country rather than by agency
name as is currently done

Webmaster address

Have the webmaster’'s address so that users can
contact him/her with changes and corrections

Key ICN people

Identify key ICN people, with their names,
institutions and photograph, including chairs and
co-chairs of Working Groups

Links to other electronic
resources

Include links to other resources including the
websites of ICN members

Important cases and precedents

Include important recent cases, other precedent
and discussion/commentary on these

Frequently Asked Questions

Have a section which sets out frequently asked
guestions, such as “How many members does
the ICN have?”

Glossary of competition terms

Define competition terms in a glossary. This is
especially helpful for users whose first language
is not English

‘Return to top of page’ hyperlink

Include this hyperlink at the end of every
document

Improve organisation of
documents

The most commonly made suggestion for
improvement. Various proposals made as to
how to accomplish this.

Load new documents quickly

Documents generated by workshops and other
events should be uploaded as soon as possible
after the event

Developments in literature

Include a section on recent developments and
highlights in competition law and policy literature

New book review

Identify and review new books on competition
law and policy

Training videos

Upload training videos which demonstrate
recommended guidelines, for example for search
and seizure

Electronic links to important
documents on homepage

On the homepage, provide electronic links to the
most important work products to avoid time
consuming searching

Member assessments

Include assessments of members’ regulatory
and legislative regimes and their efforts to
implement these

Improve search function

Through better organisation and categorising,
improve the website’s search function so that
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finding documents is not as time consuming

Improve website speed

The website must be able to cope with heavy
traffic

Summaries of ICN questionnaires

Provide short comparative summaries of ICN
guestionnaires so that data collected is easily
available

ICN annual report

Include the ICN annual reports on its activities
and budgets

Information on ICN administration

Indicate how ICN administration works and give
updates on activities

ICN aims and future
developments

Include information on current thinking within the
ICN concerning its aims and future plans

Pictures of ICN meetings

Have a picture gallery of ICN meetings and
events, to give the ICN a face

Allow for interactive discussion

Provide a forum for members to interact,
exchange opinions and dialogue, possibly
through a blog. Archive discussions.

Improve the newsroom

Have an active newsfeed on international
development and trends. Keep news up to date

Hot documents

The hot documents link is not working

Filter / coordinate existing
information

Provide a service which filters, coordinates and
prioritises information on competition law
available through a myriad of sources

Wikipedia on competition law
topics

Start a Wikipedia for competition law topics to
which members can contribute

Change website design

Font is too small, design is impersonal

Domain name too long

It is difficult to type out the domain name
because of its length

Use the calendar

The calendar is not optimally used
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ANNEX 14: STATISTICS FOR SECTION 9 — INTERACTION WITH NGAs

Annex l1l4a: Data table for Table 31 — NGAs brought by agencies to 2007 Annual Conference

Table 31 NGAs brought by agencies to 2007 Annual Conference

\I:I Emerging agencies B Established agencies OAIll agencies \

Economic consultants ;

—

International organisations —

Corporate lawyers

Academics
| —
NGOs 1
. \
Legal firms
| |
0 20 40 60 80 100
Legal firms NGOs Academics Corporate Internathnal Economic
lawyers organisations | consultants
OAIl agencies 79 16 32 16 5 5
B Established agencies 92 0 33 17 0 8
O Emerging agencies 57 43 29 14 14 0

% of agencies bringing this NGA category
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Annex 14b: Data table for Table 32 — Categories of NGAs that agencies report interacting with

Table 32 Categories of NGAs

‘ O Emerging agencies B Established agencies O All agerncies

Jourmalists

Economic consuitants
Professional organisations
Trade associations

Business

—

1

I

I

1

—
Academics —
Consumers ——I

Legal firms
f 1 1 1 1 ‘
20 40 0 80 100 120
Trade Professional Ec ic
Legal firms | Consumers | Academics | Business associations organlssatlon consultants Jourmalists
O All agencies 88 79 87 13 10 4 4 6
m Established agencies 100 65 A 18 (0] 0] 12 6
o Emerging agencies 83 86 83 11 14 6 0 6

% of agencies interacting with this NGA category
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NGAs ATTENDING 2007 ANNUAL CONFERENCE

Annex 14c: Agencies bringing NGAs

Did agency bring NGAs?
Number % of
Don't | Did Not | of NGAs total
Yes No Know | Answer | brought NGAs
Emerging agencies that attended
conference = 28 7 18 2 1 22 29%
% of emerging agencies that attended
conference 25% 64% 7% 4%
Established agencies that attended
conference = 16 12 4 0 0 53 71%
% of established agencies that attended
conference 75% 25% 0% 0%
All agencies that attended conference =
44 19 22 2 1 75 100%
% of all agencies that attended conference 43% 50% 5% 2%
Annex 14d: Categories of NGAs at 2007 Annual Conference
Legal Corporate | International | Economic
Categories of NGAs firm NGO | Academic lawyer organisation | consultant
Emerging agencies 4 3 2 1 1 0
% of emerging agencies that brought NGAs = 7 57% 43% 29% 14% 14% 0%
Established agencies 11 0 4 2 0 1
% of established agencies that brought NGAs = 12 92% 0% 33% 17% 0% 8%
All agencies 15 3 6 3 1 1
% of all agencies that brought NGAs = 19 79% 16% 32% 16% 5% 5%
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Annex 14 e: Numbers of NGAs brought by agencies to 2007 Annual Conference

Legal Corporate | International | Economic
Numbers of NGAs firm NGO Academic lawyer org consultant | Total
Emerging agencies 8 6 4 2 2 0 22
% of emerging agencies' NGAs = 22 36% 27% 18% 9% 9% 0% 100%
Established agencies 43 0 5 4 0 1 53
% of established agencies' NGAs = 53 81% 0% 9% 8% 0% 2% 100%
All agencies 51 6 9 6 2 1 75
% of all agencies' NGAs = 75 68% 8% 12% 8% 3% 1% 100%
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CATEGORIES OF NGAS THAT AGENCIES REPORT INTERACTING WITH

Annex 14f: Categories of NGAs that agencies report interacting with

Emerging agencies = 35

Established agencies = 17

All agencies = 52

Number Number Number

interacting % of all interacting % of all interacting

with NGA emerging with NGA established with NGA | % of all
Categories of NGAs category agencies category agencies category | agencies
Legal firms 29 83% 17 100% 46 88%
Consumers 30 86% 11 65% 41 79%
Academia 29 83% 16 94% 45 87%
Business 4 11% 3 18% 7 13%
Trade associations 5 14% 0 0% 5 10%
Professional organisations 2 6% 0 0% 2 4%
Parliament 2 6% 0 0% 2 4%
Journalists 2 6% 1 6% 3 6%
Consumer Protection Agency 1 3% 0 0% 1 2%
Chambers of Commerce 1 3% 0 0% 1 2%
NGOs 2 6% 0 0% 2 4%
Trade Unions 1 3% 0 0% 1 2%
Students 1 3% 0 0% 1 2%
Economic consultants 0 0% 2 12% 2 4%
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ANNEX 15: STATISTICS FOR SECTION 10 - REFORM OF COMPETITION
LAW AND POLICY

Annex 15a: Areas of reform by jurisdiction

Jurisdiction
(total 35)

Mergers

Cartels

Unilateral
conduct

Procedures

Other

Armenia

\/

Anticompetitive agreements

Australia

Barbados

Brazil

Bulgaria

Jurisdictional issues

Canada

L |22 (2]

Chile

Colombia

Costa Rica

Croatia

2| <]

Jurisdictional issues, penalties

Cyprus

< |2 | <]

Denmark

Egypt

Penalties, leniency programme

Estonia

Leniency programme

European Comm

Finland

France

Hungary

Jurisdictional issues

Indonesia

Jamaica

Agency structure

Japan

Jersey

Jordan

Latvia

Lithuania

Pakistan

Deceptive marketing

Peru

<< | < | <] < < < | <

Russian Fed

Serbia

South Africa

Penalties, leniency programme

Taiwan

Turkey

Advocacy

United Kingdom

Penalties

Uzbekistan

Zambia

Total

QLL 2Ll |2 |22 < | = P P 2] < | <]
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Annex 15b: ICN assistance requested by jurisdiction

- Participatio_n in Sup_port Good quality .
Jurisdiction partnership/ Advice with Workin Did not
(total 23) consultation advocacy G 9 ¢ specify

program for reform roup reports

Armenia \ \

Barbados \ \

Brazil \ \

Bulgaria \

Colombia \ \

Costa Rica \ \

El Salvador \

European N
Commission

Indonesia \ N

Jamaica \

Jersey \
Jordan \ \

Latvia \

Pakistan \ \

Peru \ \

Russian Federation N

Senegal \ \

Serbia \

South Africa \

Tunisia \

Turkey \

Uzbekistan \

Zambia \

Total 12 18 2 1 1
Annex 15c: Plans for reform - statistics

Don’t Not Did Not

Plans for reforms Yes No Know [ Applicable | Answer Total
Emerging agencies 26 9 0 0 0 35
% all emerging agencies 74% | 26% 0% 0% 0% 100%
Established agencies 9 6 1 0 1 17
% all established agencies 53% | 35% 6% 0% 6% 100%
All agencies 35 15 1 0 1 52
% all agencies 67% | 29% 2% 0% 2% 100%
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Annex 15d: Data for Table 33 — Main areas of reform to competition law, policy and regulation

Parallel
application
Anti- of law /
Unilateral | competitive | jurisdiction Leniency | Agency | Deceptive

Areas of reform | Mergers | Cartels | conduct | agreement issues Procedures | Penalties | program | structure | marketing | Advocacy

Emerging

agencies 17 15 12 1 3 7 3 3 1 1 1

% of all emerging

agencies = 35 49% 43% 34% 3% 9% 20% 9% 9% 3% 3% 3%

% of emerging

agencies with

plans to reform =

26 65% 58% 46% 4% 12% 27% 12% 12% 4% 4% 4%

Established

agencies 6 6 4 0 0 1 1 0 0 0 0

% of all

established

agencies = 17 35% 35% 24% 0% 0% 6% 6% 0% 0% 0% 0%

% of established

agencies with

plans to reform =

9 67% 67% 44% 0% 0% 11% 11% 0% 0% 0% 0%

All agencies 23 21 16 1 3 8 4 3 1 1 1

% of all agencies

=52 44% 40% 31% 2% 6% 15% 8% 6% 2% 2% 2%

% of all agencies

with plans to

reform = 35 66% 60% 46% 3% 9% 23% 11% 9% 3% 3% 3%
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Annex 15e: ICN assistance for reform - statistics

ICN assistance needed with Don’t Not Did Not
reform efforts Yes No Know [ Applicable | Answer Total
Emerging agencies 21 7 3 3 1 35
% of all emerging agencies 60% 20% 9% 9% 3% 100%
Established agencies 2 9 1 3 2 17
% of all established agencies 12% 53% 6% 18% 12% 100%
All agencies 23 16 4 6 3 52
% of all agencies 44% 31% 8% 12% 6% 100%
Annex 15f: Data for Table 34 — Ways in which ICN can help with reform
Partnership / Good
consultation quality ICN
How can ICN help? program Advice | Advocacy reports
Emerging agencies 12 18 2 0
% of all emerging agencies = 35 34% 51% 6% 0%
Established agencies 0 0 0 1
% of all established agencies = 17 0% 0% 0% 6%
All agencies 12 18 2 1
% of all agencies = 52 23% 35% 4% 2%
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